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Read the Surrey Economic Strategy 2024
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https://investsurrey.ca/media/22946
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https://experience.investsurrey.ca/#/global
https://investsurrey.ca/market-data-resources/site-selection
https://investsurrey.ca/market-data-resources/economic-overview
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https://bcstats.shinyapps.io/popApp/
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https://www.britishcolumbia.ca/about-british-columbia-canada/infrastructure/


More Information

Surrey envisions a complete community with mixed-
use development, local commercial hubs, employment 
opportunities, and various community amenities

New employments lands indicated in purple Enhance 
the existing well-established 26-acre Port Kells 
Industrial Park
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https://www.surrey.ca/renovating-building-development/land-planning-development/land-use-planning/guildford-land-use-plans/south-port-kells-general-land-use-plan


The plan will support the extension of the 
Surrey Langley SkyTrain Line down Fraser 
Highway and guide growth in Fleetwood 
over the next 30+ years

Anticipate significant changes to the 
community Fleetwood with 3 Skytrain 
stations

Employment District around the 166th St. 
station

More Information
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https://www.surrey.ca/renovating-building-development/land-planning-development/land-use-planning/fleetwood-land-use-plans/fleetwood-town-centre-plan
https://www.surrey.ca/renovating-building-development/land-planning-development/land-use-planning/fleetwood-land-use-plans/fleetwood-town-centre-plan


Downtown Surrey BIA, Surrey City Centre Development Update, Q2 2026

HEALTH & TECHNOLOGY DISTRICTCOAST CAPITAL HQ

CITY HALL

3 CIVIC PLAZACENTRAL CITY TOWER

SFU SUSTAINABLE ENERGY ENGINEERING

NOW

FUTURE
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https://admin.downtownsurreybia.com/wp-content/uploads/2026/03/City-Centre-Update-Q2-2026.pdf


More Information

Feature Development

King George Hub
By PCI Developments
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https://pci-group.com/projects/king-george-hub/


More Information

Feature Development14

https://www.sfu.ca/medicine.html


More Information

Feature Development15

https://healthandtechnologydistrict.com/


More Information
Information

Feature Development

PKWY
By Bosa Properties
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https://parkway.bosaproperties.com/Masterplan
https://parkway.bosaproperties.com/Masterplan


Connect with Discover Surrey

Connect with SHMA

• Sport Surrey Grant

Connect with Sport Surrey         
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https://discoversurreybc.com/about-us/partnership/grant-opportunities/
https://surreyhotelsassociation.com/conferenceincentive/
https://surreyhotelsassociation.com/conferenceincentive/
https://surreyhotelsassociation.com/sportstournamentgrant/
https://surreyhotelsassociation.com/sportstournamentgrant/
https://discoversurreybc.com/
https://surreyhotelsassociation.com/
https://www.surrey.ca/parks-recreation/sport-surrey/sport-tourism-grants
https://www.surrey.ca/parks-recreation/sport-surrey/sport-tourism-grants
https://www.surrey.ca/parks-recreation/sport-surrey


18



19



20



Sport Tourism Grant
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https://www.surrey.ca/parks-recreation/sport-surrey/sport-tourism-grants


More Information

22

https://www.surrey.ca/business-economy/filming-in-surrey


Surrey households spent a total of $636.7 million in 
April 2026.

Of the total amount spent by Surrey households, 
$133.5 million was spent outside of Surrey and 
another $62.6 million online.

Of the total $196 million of leakage in retail spending, 
29% was in entertainment and recreation, and 
restaurant dining – significant unrealized opportunity
for Surrey businesses in these retail subcategories.

Outside of Surrey
$133.5 million Online

$62.6 million

Monthly Consumer Spending in Surrey
$636.7 million

Full Report

Surrey Consumer Insights Survey, April 2026
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https://investsurrey.ca/media/23511
https://investsurrey.ca/media/23801
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Groceries

Restaurant dining

Entertainment and recreation

Apparel and accessories

Automotive

Health care and professional health services

Personal care and beauty supplies

Small electronics

Home, garden and kitchen appliances and décor

Pet food and supplies

Alcohol

Millions

Total Monthly Spend and Leakage by Retail Category

Total Monthly  Leakage Total Monthly Spend

Surrey Consumer Insights Survey, April 2026
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https://investsurrey.ca/media/23801


• Consumer insights – new release of data to
showcase retail, entertainment, recreation and 
other consumption patterns in Surrey

• Industry conferences and connection making –
precursor to investments 

• Investment Attractionactivities – connecting 
with international investors

• Business retention and expansion – supportive 
training, connection to deal with acute 
challenges and to provide direct supports to 
business
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Surrey Fanzones hosting of community organizations, partners, and business
Complete – hosted over 175,000 guests
• Shout out to Discover Surrey and SHMA for marketing of the fanzones – graphics, 

social media, presence at each of the 4 fanzones – thank you!! 

Food and Beverage Opportunities Networking evening hosted food and beverage 
establishment owners, developers, brokers, BIAs, SWRBOT and others. 
• Over 50 registered for a very targeted showcase of opportunities – Thank you to 

PCI for the strong engagement and providing space

Hotel Demand Analysis unveils current and future accommodation demands while 
also showcasing future accommodation needs and opportunities. 
• Active project now 
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Value of Tourism and Strategic Tourism Development Study which includes:

• Quantifying Surrey tourism's economic contribution – data that your business will 
be able to share. 

• Assessing tourism opportunities and challenges
• Analyzing Surrey's evolution into a major metropolitan centre
• Developing a strategic action plan and tourism roadmap

The study will provide the foundation for future tourism investment, destination 
development, and industry growth. 
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Surrey's tourism opportunity is no longer theoretical. 

The destination is being built around us; you are building it

But ultimately, visitors decide whether Surrey is a destination based on the experiences all of you 
create.
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Tourism industry creates 
the experiences 

Discover Surrey can take 
our story to market. 

The City can help create 
the conditions. 

Provincial partners can 
help connect Surrey to a 
much larger tourism 
ecosystem. 



So our challenge is not simply to attract more visitors. It is to give people more compelling 
reasons to come, more reasons to stay, more opportunities to spend, and more stories worth 
sharing when they leave.

1. Create something worth travelling for – convert interest into action; 
2. Partner with the business next door – they are a part of your product; 
3. Elevate your visitor experience – provide customization; 
4. Pursue markets beyond Surrey – use networks established in target markets;
5. And share remarkable Surrey stories that we can collectively take to Canada and the world.

If we do those five things together, we won't simply market Surrey as a destination. 
We will build one.
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